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2015-16 was a great year for Rang 
De! Our disbursals touched a 
record high of 13.7 crores, 
double from the previous 
year’s six crores. Our long-
cherished dream of intervening 
for agriculture loans and higher 

education loans came true this 
year. Not only did we intervene in 

these new sectors, but were also able to customise 
our interventions as per the needs of the community 
and sector. The true potential of the Rang De 
model began to get unleashed during 2015-16.

This year was also a fantastic year as we received the 
support of Tata Trusts. The Trusts’ support came in to 
build Rang De into a strong organization and scale 
our operations until we reach sustainability. This 
was a big deal for us as along with the funding came 
the opportunity of working with their community 
interventions across India. We were able to also 
show case our social business model to the Trusts 

and were happy to receive their support for the same.

With support from Tata Trusts, we were able to start 
building our dream team. For the first time in 8 years, we 
could start recruiting a team without having to worry 
about funding. For any non-profit, this means the world!

To put it simply, 2015-16 has been a dream 
year and we hope to continue to build on 
the success of this year in the years to come.

FOREWORD BY THE MANAGING TRUSTEE

Smita Ram



MISSION STATEMENT 

Leverage internet and technology to overcome poverty by 
providing access to low cost capital to underserved communities.

We believe that we are not just a non-profit peer-
to-peer lending platform. We are as much about 
social change as we are to do with technology 
and as much about investing time as we are about 
investing money. Empathy, Creativity, Transparency, 
Accountability and Tenacity are the core values that 
guide Rang De’s actions. 

These values are central to Rang De’s mission of 
providing affordable microcredit to low income 
borrowers. Creativity allows Rang De to explore new 
and out of the box ways to engage with the social 
investors. Transparency and Accountability towards 
both social investors and borrowers are required 
to build trust upon which the model is centred. 
For instance, Rang De Social investors have access 
to detailed information about their investments 
through their Rang De accounts, including delays 
and defaults (if any).
The quest to find a sustainable solution to poverty 

led Rang De to Microcredit and the different 
approaches to it. Our objective is to create a platform 
for individuals to make a sustainable difference and 
join our mission to alleviate poverty. This crystallized 
our core beliefs  which shaped Rang De into what it 
is today. These beliefs are: 

• Most social issues if not all, are manifestations of 
poverty. Unless weaddress poverty holistically, our 
attempts will remain futile.

• Microcredit is a sustainable means of alleviating 
poverty if it is affordableand can be accessed by all.

CORE VALUES AND BELIEFS



WORKING MODEL OF RANG DE 

The Rang De model is an innovative model that sets it 
apart from other micro finance institutions and crowd 
funding platforms in many ways. Unlike typical microfi-
nance institutions (which rely on institutional funds). Rang 
De uses an online platform to raise loan capital directly 
from individuals or corporations. Rang De connects a bor-
rower in India with social investors around the world.

What sets Rang De apart from other crowd-funding/peer-
to-peer lending platforms is the organisation’s focus on 
providing affordable and timely micro credit to our bor-
rowers who are all from underserved communities.

The key players in Rang De’s working model are the bor-
rowers, Field Partners and social investors. Rang De 
partners with non-profit community based organisations 
referred to as Impact partners who work with underserved 
communities. Impact partners identify the borrowers from 
the communities they work in (individuals who are in need 
of funds for their livelihood activities or to fund their chil-
dren’s education).

The flow chart below shows how all the players in the 
Rang De ecosystem are connected to each other.



Borrowers are identified by Field Partners and their profiles 
are uploaded by the Field Partners on Rang De’s website 
(www.rangde.net). After screening the profiles, Rang De 
publishes them on its social investor facing website (www.
rangde.org).

The borrower profiles include details of the borrower, 
occupation, loan requirement, repayment plan and credit 
history. The profiles are displayed online for 29 days during 
which time they get funded by social investors. To become 
a Social Investor, any individual above the age of 18 can 
register and select a borrower to lend in multiples of Rs.100.
When the entire loan amount is raised, Rang De initiates a 
transfer of the loan amount to the Field Partner.

The Field Partner, in turn, disburses the funds to the 
borrowers within the 31st day from the date of application.

Rang De’s interest rates to the beneficiaries ranges from 
4.5% flat p.a. (9% APR) to 10% flat p.a. (18% APR). The 
repayments usually start after a month (in a few cases there 
is a moratorium period) and are collected by the Impact 
Partner on a monthly basis or as per the business activity of 
the borrowers.

The Impact Partner transfers the repayments on a periodic 
basis to Rang De. The repayments are updated on the 
website and the social investor’s account gets credited 
accordingly. Social Investors can choose to reinvest the 
repaid amount in other borrowers or can withdraw the 
funds. 



MILESTONES

SEPTEMBER 2015

Tata Trusts extended its support for a period of four years to help 
us scale our operations and build a strong team

OCTOBER 2015

OnePlus partnered with Rang De for the launch of the OnePlus 2 
phone. 

MARCH 2016

A three-year project analysing the efficacy of the Rang De model 
through a differential impact study in Bihar and Maharashtra 
came to a close. 



IMPACT STATISTICS

No.of first time loans

No. of occupations funded
No. of Educational/
Vocational loans

Average Loan Amount No. of first time investors

No. of 
New Parners

No. of 
States

7,447

292 808

11,937 1645

BORROWER 
GENDER

1514

9518 835



Santhi, 28, lives with only her 4-year-old daughter, Neelu, in Sanjivariyan Koil vil-
lage, Cuddalore district, Tamil Nadu. She purchased two female goats and began 
her journey as an entrepreneur. 

Her husband had passed away recently and almost all her savings were used up in 
paying medical bills. To make matters worse, the Cuddalore floods hit the region in 
December 2015. 

But the low-cost loan that 13 individuals contributed to has helped her send her 
child to a government school. With assistance from our partner in the area, she 
now knows how to read and write and has her own bank account as well. 

Charaka, one of our the many microventures that we now support, is a shining 
light in the village of Heggodu near Sagar in Karnataka and they have ensured em-
ployment for women weavers, keeping the tradition of handloom alive for over 20 
years. 

In the past, women used to work as bonded labourers walking 10kms to de-shell 
areca nuts. Now, 300 women weavers get fixed employment and the marketing of 
these products is carried out in Bangalore called Desi Trust. 

After repaying their first loan, Charaka took another Rs 5 lakh loan this year.

CHARAKA - A HANDLOOM COOPERATIVE IN NORTH KARNATAKA

SANTHI A - RECOVERING FROM CUDDALORE FLOODS

IMPACT STORIES



Total Revenue 

Total Social Investments

Total Expenses

Total Corporate 
Investments

Level of Self Sufficiency 
Attained

Other grants and funds

74.98 LAKHS

1.15 CRORES 1.49 CRORES

1.71 CRORES 43.8%

1.15 CRORES

FINANCIAL HEALTH












































